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Travel starts online

The media has become a valuable

resource for travelers planning

their trips. 

The new digital world is continuing

to transform our view of places to

travel.



How People Discover
Travel in 2020s

Publications Influencers Social media

https://www.forbes.com/sites/passport/2025/01/10/2025s-top-destinations-bucket-list-vacations-and-other-travel-news/


Aesthetic Travel Culture
Travel becomes “instagramable.”
Wanting to capture content as you
saw online (trend)
Expectations vs Reality 

Algorithms + Viral Destinations
Viral content has boosted certain
locations’ tourism and popularity
Travel becomes trend-based
Certain trends you see more of due
to your algorithm 

#Beachsunrisephotos

#pinkwall

#LA



 -Paige McClanahan June 20, 2024

- Caroline Cubbin Published July 31, 2025



Social media users trust
creators’ recommendations
because they feel more personal
and relatable than traditional
ads.
Many influencers are social
media professionals who create
content that is visually appealing,
persuasive, and trend-driven.
Their posts give viewers a
“preview” of what a future trip
might look like.
Travelers can see details like
which restaurants they visited,
what hotels they stayed at , and
what activities they did.

Influencers 
“Influencers shape travel choices.”
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Social media inspires travel

Choose destinations based on peers’ travel posts (over all)

Choose destinations based on peers’ travel posts (Gen Z)

Influencer recommendations impact booking decisions

Percentages%

75

86

92

73

Social Media Influence on Travel



Digital Storytelling = Digital Identity

Travel content shows lifestyle + identity
Where you go becomes part of how you’re
perceived. EXAMPLE:

Paris + Dubai = Luxurios
Thailand + Brazil = Fun and Adventurous
NYC + Fashion forward and trendy

Posting becomes part of the experience

“Travel is part of online self-branding”



Real-World Impacts

AI-planned travel
becomes the norm
Algorithmic feeds replace
traditional travel planning
Immersive previews (VR)
with travel inflencers

2050 Prediction

Over-tourism
Crowding
Environmental strain

 -Paige McClanahan, Time June 20, 2024



It’s important to be respectful of the
environment and local rules when visiting

new places. As travelers, we have a
responsibility to protect the planet and its

natural beauty. Tourism can support a
country’s economy and contribute to its
GDP, but we should also be mindful of

preserving the land and communities we’re
visiting.
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The End
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